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For further information or ano-obligation business
insurance proposal, simply fill out and mail the
attached postcard.

By supporting VT/NH Direct Marketing Group you
will beinvesting in the strength of thisprogramand in
the growth of the Association.
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Acadia Insurance Companies

One AcadiaCommons  P.O. Box 9010 23 Commerce Drive
Westbrook, Maine 04098-5010 Bedford, New Hampshire 03110-6835

290 Donald J. Lynch Blvd  P.O.Box 9168 1775 Williston Road  P.O. Box 9500
Marlborough, Massachusetts 01752 South Burlington, Vermont 05407-9500

www.acadiainsurance.com

A member of the W.R. Berkley Corporation
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Acadia lnsurance

The Vermont / New Hampshire Direct Marketing Group Standard Features Sponsori ng Agent

and Acadialnsurance Company havejoined forcesto
bring you a comprehensive businessinsurance member
program.

Our Vermont officewill forward the card below to the
program sponsor, Hackett, Valine & MacDonald, Inc.
who will endeavor to assign your interest in this
program to an insurance agency representing Acadia
Insurance Company inyour locale. If you are currently
insured by an Acadia agent, our staff will notify your
agent of your interest in this program or you can send
thiscard directly to them.

Thisprogramisavailablefor al lines of insurance,
including but not limited to Property, General
Liability, Auto, UmbrellaLiability, Workers
Compensation and Employment Practices Liability.

Why VT/NH Direct

Marketing/Acadialnsurance ? _
Special Features

Group buying power

By purchasing insurance as agroup, you have the

advantages of buying power and competitive pricing

not found in individual programs.

Acadia’sinsurance products are among the most
comprehensivein the marketplace today. We have
specia expertisein meeting the unique needs of direct
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